@RSVP

UPSCALE OFFERS FOR LIFE & HOME

} As an RSVP Franchise Member, you'll help
ARGETED DIRECT MAIL | local businesses grow with RSVP Luxury Card
} Packs targeted to select, upscale audiences.
Put your stamp on success! |
For more information at (310) 901-5611 '

But do printed mailers still deliver in this
digital age? Research tells the story.

House Lists
9%
Prospect

Lists

5%
173% Email Email Paid Social Display

2006 Hous: Lists ProspEDct Lists Sein:h Meodla Adi

1% 1% 1% 1% 0.3%

N N O

DIGITAL MARKETING AVERAGE
RESPONSE RATES

DIRECT MAIL AVERAGE
RESPONSE RATES
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DIRECT MAIL CONNECTS WITH AUDIENCES
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IT'STRUSTWORTHY  IT'SMEMORABLE
56% of people feel People are 70% more
print advertising is the likely to remember
most trustworthy form abusiness seen in

of marketing. print vs. online.

IT'S PERSONAL
Personalizing direct mail
with your prospect
or customer’s name
increases your
response rate.

IT'SENGAGING
Your potential
customers’ brains are
20% more engaged
and motivated
by print advertising
like direct mail.

: DMA | Canada Post | InfoTrends | Canada Post

DIRECT MAIL COMMANDS ATTENTION
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DIRECT MAIL DRIVES CONSUMER ACTION

SO THEY OPENIT... & ...AND THEY TAKE
66% of mail is opened ( ACTION
vs.17.62% of emails I 79% act on direct mail $
offers immediately

vs. 45% that act on email
offersimmediately

DIRECT MAIL IS WELCOMED AND TRUSTED BY RECIPIENTS

Source: Mail Shark

More than 8 of 10
people (86%) pick consider time with mail
up mail at their first well spent - up from
opportunity. 73%in 2017.

Source: 2018 US. Postal Source: 2018 USPS Mail
Service (USPS) Mail Morment Research

Moment Research

80% of people Asmany assixin10 g3
of US. respondents

say they enjoy getting =
mail from brands

about new products.
Source: Epsilon

Over three-quarters 100% Nearly one-third (30%) v 17 days: How long
of consumers (76%) 80% | of mailrecipients say advertising mail is
trust mail when 60% featuring a local retailer keptin a houschold,
they want to make 40% or restaurant is key to on average.
apurchase. 20% i capturing their attention. Source: Maimen

Source: Infogroup Direct Mail

Source: Marketing Sherpa, 0%
2017 = Consumer Survey, 2019

Directmail ifts the
response rate of other
channels by

450%

Direct mail + digital =

28%

higher conversion rates

Direct mail + digital ads =

1M8%

higher response rates than
direct mail alone

Contact Morris Shamouni for more information at

(310) 901-5611



