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Last week, a client asked me to

create a YouTube for Action

campaign. To my surprise, the

default name of the campaign

contained “Demand Gen”.

Google gave me the option to

switch to the older type with a

button above.

VIDEO FOR ACTION SUNSET

PERSONAL EXPERIENCE
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VIDEO FOR ACTION SUNSET

STEP 1: VIDEO FOR ACTION
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VIDEO FOR ACTION SUNSET

STEP 2: DEMAND GEN
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From March 2025 on, the

creation of Video Action

Campaigns (VAC) won't be

possible. In Q2 2025, existing

VAC campaigns will be auto-

upgraded to Demand Gen

campaigns.

VIDEO FOR ACTION SUNSET

RECAP: WHY IS IT HAPPENING
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Discover the expected benefits

of the VAC migration to

Demand Gen by reading my

older post here:

https://www.linkedin.com/fee

d/update/urn:li:activity:723734

2446777507840/

VIDEO FOR ACTION SUNSET

WHY THE UPGRADE?

https://www.linkedin.com/feed/update/urn:li:activity:7237342446777507840/
https://www.linkedin.com/feed/update/urn:li:activity:7237342446777507840/
https://www.linkedin.com/feed/update/urn:li:activity:7237342446777507840/
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VIDEO FOR ACTION SUNSET

TWO POTENTIAL ROUTES
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VIDEO FOR ACTION SUNSET

DIFFERENT CAMPAIGN SETUPS
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VIDEO FOR ACTION SUNSET

HOW TO START THE MIGRATION
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VIDEO FOR ACTION SUNSET

BEST PRACTICES
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VIDEO FOR ACTION SUNSET

BEST PRACTICES II
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VIDEO FOR ACTION SUNSET

LEARNING & OPTIMIZATION TIMELINE
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VIDEO FOR ACTION SUNSET

MEASUREMENT
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VIDEO FOR ACTION SUNSET

MIND THE FUNNEL STAGE
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VIDEO FOR ACTION SUNSET

MEASUREMENT TIMELINE
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VIDEO FOR ACTION SUNSET

MEASUREMENT SOLUTIONS
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VIDEO FOR ACTION SUNSET

UPGRADE RECOMMENDATIONS
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VIDEO FOR ACTION SUNSET

UPGRADE OPTIONS
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VIDEO FOR ACTION SUNSET

CAMPAIGN GUIDANCE



blog.hutter-consult.com

VIDEO FOR ACTION SUNSET

COPY-PASTE DEMO
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VIDEO FOR ACTION SUNSET

COPY-PASTE DEMO II
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VIDEO FOR ACTION SUNSET

COPY-PASTE DEMO III
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VIDEO FOR ACTION SUNSET

COPY-PASTE DEMO IV
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Google is still rolling out the

Copy-Paste tool to all

accounts. All you need to do is:

To copy your existing VAC

campaign.

To use the “paste to

Demand Gen” feature.

To set a logo and a

Business name.

VIDEO FOR ACTION SUNSET

DEMO RECAP
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In March, Google will be rolling

out a Migration tool too.  It will

enable you to transfer

historical settings and

learnings from Video Action

Campaigns to Demand Gen

campaigns, ensuring strategy

continuity and stable

performance.

VIDEO FOR ACTION SUNSET

MIGRATION TOOL
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With the expanded channel

controls to launch as a beta in

March, advertisers can still

limit placements to YouTube,

just like in Video Action

Campaigns.

VIDEO FOR ACTION SUNSET

EXPANDED CHANNEL CONTROLS
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Watch the whole “Meet the

Expert” session on-demand

here:

https://adsonair.withgoogle.co

m/events/meet-the-expert-

demand-gen-campaigns

VIDEO FOR ACTION SUNSET

LINK TO THE WEBINAR

https://adsonair.withgoogle.com/events/meet-the-expert-demand-gen-campaigns
https://adsonair.withgoogle.com/events/meet-the-expert-demand-gen-campaigns
https://adsonair.withgoogle.com/events/meet-the-expert-demand-gen-campaigns
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